Case Studies Using Twitter to Increase Website Traffic

SearchForecast suggest that website owners refer to the travel industry for leading case
studies on how to improve traffic to a website and engage in real time customer service.

Case Study: Alaska Airlines Mystery Sale .
Alaska Air saw a 32% spike in traffic to its web site earlier this year after running a Omystery

fare saleO on Twitter, underscoring the power of viral messaging. Seehttp://twitter.com/
AlaskaAir for more details.

Case Study: Virgin America Mystery Sale

Virgin America receive more than 350 direct messages on
Twitter on an average day from onboard customers using
the WiFi connections. This has increased customer
service requests and also allowed increased visits to the
website and the ability to promote special airfares.

Case Study: Southwest Airlines

In July and October 2009, Southwest Airlines announced a two-day fare sale through Twitter
instead of taking the paid-advertising route. The promotion resulted in the two highest traffic
days on SouthwestOs web siteNand the top two revenue days in the airlineOs history.

In the OtweetsO below, a customer service representatives apologizes to a customer for losing
baggage.

Home Profile Find People Settings Help Sign out

Name Southwest Airlines

A 5
SOUTHWEST

CITIES SERVED: 66

DAILY DEPARTURES: 3,200+
HEADQUARTERS: Dallas, Texas
EMPLOYEES: 35,000+

CONNECT WITH SWA ELSEWHERE:

<) Official Homepage
southwest.com

<& Company Blog
blogsouthwest.com

ﬁ SouthwestAir

& Follow

@TheSlugpuppies Has he already
contact baggage services to file a

Location Dallas, Texas
Web http://www.southw...
Bio The LUV Airline!
Airplanes can't type so
@ChristiDay, @Brandy_King,
and @ChrisMainz are
piloting the Twitterverse!

iE Listsy ¥~

8,995 996,822 3,075
following followers listed

Tweets 143

Favorites

claim? http://bit.ly/808bYf DM me

H Lists
< Social Networking Sites to d | Scu S S . @SouthwestAir/employees
flickr View all
Linked |7}, ‘
Youl [T @austindurant when | was a kid, | used to get in trouble for Actions '
talking back ; ) Have a good Saturday! block SouthwestAir
NOST RECENT RECOGNITIONS: report for spam
&) “Most Admired Airline”
~FORTUNE magazine, 2008 . . i
2 "Best Aimrem;:;;'.. @mikeron Hey Mike let me see what | can do. Please follow so Following
~SmarterTrave, 2008 I may DM you. Again, I'm so very sorry about your luggage. th-‘
<) “Friendliest Airline” e s
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For further information, contact

Raymond Norwood,

San Francisco, USA

Email: r.norwood@searchforecast.com
Telephone: 646.761.8878

Richard Andrus, VP Client Services
San Francisco, USA

Email: richard.andrus@searchforecast.com
Telephone: 925.858.5663

Tania Johnston

Regional Manager

Sydney, Australia

Telephone: +61 0407 078 537

Email: tania.johnston@searchforecast.com

Disclaimer

This report is provided for your general assistance and information only. SearchForecast does
not make any representations or warranties (express or implied) as to the accuracy or currency
of the information contained in the materials nor does it accept liability whatsoever for any
reliance placed on this material, including any liability in negligence for reliance on any
information in these materials or any products, services or information which may be provided
by the companies and organizations referred to.
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