Checking Duplicate Meta Tags with Google Webmaster Tools

Google is scrutinizing Title Tags and Meta Description Tags and providing greater
transparency.

In order to achieve best practice for SEO, SearchForecast suggests that the HTML
suggestions within the “Diagnostics” section of Webmaster Tools are reviewed frequently - to
ensure that there is no duplication of Meta Tags.

Dashboard HTML suggestions
B# Site configuration When Googlebot crawled your site, it found some issues with your content. These issues won't prevent your site from appearing in Google

[ Your site on the web search results, but addressing them may help your site's user experience and performance.

(=) Diagnostics Meta description Pages
Malware Duplicate meta descriptions 244
Crawl errors Long meta descriptions 0
Crawl stats -

Short meta descriptions 0
HTML suggestions
(# Labs Title tag Pages
Missing title tags 0
) Duplicate title tags 234

Help with:

Good titles and Long title tags 0

descriptions

Short title tags 0
Non-informative title tags 0

Whilst these issues don't prevent a website from being crawled or indexed, Google will often
not display web pages with duplicate Meta Tags.

To see the HTML suggestions page:

1.  On the Webmaster Tools Home page, click the site you want.
2. Under Diagnostics, click HTML suggestions.

Action Points
SearchForecast suggests website operators also

*  Change Title and Description Tags on each page
*  Check for Non-indexable content such as some rich media files, video, or images.
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For further information, contact

Raymond Norwood,

San Francisco, USA

Email: r.norwood@searchforecast.com
Telephone: 646.761.8878

Richard Andrus, VP Client Services
San Francisco, USA

Email: richard.andrus@searchforecast.com
Telephone: 925.858.5663

Tania Johnston

Regional Manager

Sydney, Australia

Telephone: +61 0407 078 537

Email: tania.johnston@searchforecast.com

Disclaimer

This report is provided for your general assistance and information only. SearchForecast does
not make any representations or warranties (express or implied) as to the accuracy or currency
of the information contained in the materials nor does it accept liability whatsoever for any
reliance placed on this material, including any liability in negligence for reliance on any
information in these materials or any products, services or information which may be provided
by the companies and organizations referred to.
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