(o seARCH

R EC A E T Facebook Ads (www.searchforecast.com)

Facebook Ads — Targeting the Social Media Network

With 66 million registered users and 50% of users logging in each day, Facebook Ads offer advertisers the
opportunity to advertise across their Social Media Network.

It is important to note Facebook Ads allow advertisers to target by Sex, Age, Education and Relationship Status of
Facebook users — providing greater segmentation of the audience and potentially higher return on investment.

This is in direct comparison to Google which only allows targeting based on location!

An example of how to create a Facebook Ad is detailed below:

Profile edit Friends v Inbox (1) v home account privacy logout

Search P LT T NS 3 Create Ad | 4. Set Budget Help
Applications edit —
[F3 ad Manager I want to reach people age 18 and older in the United States. - 2]"565'8:52
Photos
.I& Groups
& events Location: |United States v|
Marketplace (® Everywhere () By State/Province () By City
Way of the 5 i
Way of the Samurai Sex: [~ Male — Female
E Developer
T more Age: :

Keywords: ‘ ‘

(interests, favorite music, maovies, etc.)

Education Status: (&) All () College Grad () In College () In High School

Workplaces: ‘ ‘

Relationship Status: [~ Single [ In a Relationship [~ Engaged ™ Married

Interested In: [~ Men [~ Wemen

-

Source: http://www.facebook.com/ads/create/
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For further information, contact:

Richard Andrus

San Francisco

Email: richard.andrus@searchforecast.com
Telephone: 925.465.1221

Marc Phillips
Email: marc.phillips@searchforecast.com
Telephone: 415.606.0900

Disclaimer
This report is provided for your general assistance and information only. SearchForecast does not make any

representations or warranties (express or implied) as to the accuracy or currency of the information contained in
the materials nor does it accept liability whatsoever for any reliance placed on this material, including any liability
in negligence for reliance on any information in these materials or any products, services or information which
may be provided by the companies and organizations referred to.
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