
Google - Advanced Image Search with Creative Commons

Google “Advanced Image Search” provides image that can be used by online publishers 
webmasters for commercial use. 

By selecting images that are labeled for commercial reuse from the “Usage Rights” tab, online 
publishers can legally reuse the images found on Google.

Source: http://www.google.com/advanced_image_search 

Creative Commons
Artists, photographers and designers who create the images can tag their images with a 
Creative Commons licence which allows online publishers to use the image without paying 
royalties. Creative Commons is a nonprofit license organization.

Caveat
Google does state:

    “You’ll still have to verify that the licensing information is accurate We can help you take the 
first step towards finding these images, but we can’t guarantee that the content we linked to is 
actually in the public domain, or available under the license”

It is important to check that the image does have such a license.
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For further information, contact:
    

   Richard Andrus, VP Client Services
   San Francisco, USA
   Email: richard.andrus@searchforecast.com 
   Telephone: 925.465.1221
 

Tania Johnston
Regional Manager
Sydney, Australia
Telephone: +61 0407 078 537
Email: tania.johnston@searchforecast.com 

Disclaimer
This  report is provided for your general assistance and information only. SearchForecast does 
not make any representations or warranties (express or implied) as to the accuracy or currency 
of the information contained in the materials nor does it accept liability whatsoever for any 
reliance placed on this material, including any liability in negligence for reliance on any 
information in these materials  or any products, services  or information which may be provided 
by the companies and organizations referred to. 
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