Indexation for Mobile Websites

As smart phones and mobile internet rapidly gain market share and more people using the
Internet via their mobile device, it is important to be able to monitor the indexation of websites
on mobile devices.

Google has a Mobile crawler for Googlebot-Mobile and it indexes websites that are displayed
on mobile websites.

In order to achieve best practice for SEO, SearchForecast suggests that the website
publishers use the “Fetch as Googlebot” function within the “Labs” section of Webmaster Tools
- ensuring that the “Mobile” section of the website is selected.

Go lglc webmaster tools

I] www.searchforecast.com

Dashboard Fetch as Googlebot

(¥ Site configuration With Fetch as Googlebot you can see exactly how a page appears to Google.

B Your site on the web Type the URL to fetch or leave blank to fetch the homepage.

[#] Diagnostics

http://www.searchforecast.com/ Web I+ (Fetch)
(=) Labs Web
Fetch as Gooalebot Requests may take a few minutes to process. Mobile: XHTML/WML
ST Mobile: cHTML
Sidewiki
Webmaster Tools Labs is a testing ground for experimental features that aren't
Site performance & quite ready for primetime. They may change, break or disappear at any time

This function allows you to check the indexation of your mobile website. Select cHTML (this is
used mainly for Japanese web sites) or Mobile XHTML/WML.

WARNING: Fetch as Googlebot does not follow redirects.
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For further information, contact

Raymond Norwood,

San Francisco, USA

Email: r.norwood@searchforecast.com
Telephone: 646.761.8878

Richard Andrus, VP Client Services
San Francisco, USA

Email: richard.andrus@searchforecast.com
Telephone: 925.858.5663

Tania Johnston

Regional Manager

Sydney, Australia

Telephone: +61 0407 078 537

Email: tania.johnston@searchforecast.com

Disclaimer

This report is provided for your general assistance and information only. SearchForecast does
not make any representations or warranties (express or implied) as to the accuracy or currency
of the information contained in the materials nor does it accept liability whatsoever for any
reliance placed on this material, including any liability in negligence for reliance on any
information in these materials or any products, services or information which may be provided
by the companies and organizations referred to.
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