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The Mload Images Last[ISEO Technique using Cascading Style Sheets

Search engine optimization often requires techniques to ensure the search engine crawlers can see content
higher in the source code Oinstead of it being buried beneath source code and images. SearchForecast has a
technique called the [Moad Images Last[technique to aid in higher natural search engine rankings.

Many websites, including the Stella Resorts Group website and most of its competitors, load webpage from top to
bottom, therefore having images and navigational scripts loading first with the content following.
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Welcome to Stella Resorts Group - a fantastic choice for all occasions.

Stella Resorts Group provides access to an extensive range of over 100 resorts, retrests, hotels and apartments
throughaout Australia and Mewy Zealand's most sought after destinations.
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Insights and Advice on buying Business Software

Advice for selecting Business Software

Business sofhware incorporates systerms for running the complete operations of an

arganization. It may include purchasing software, inventory tracking software, g- ¥
commerce software, antivirus sofhware, business plan software, tax sofbware and ﬂ
infrastructure of the company. By streamlining the operations of the company, ithelps |

See all-in-one integration in this
husiness cycle diagram

contact management software. It incarporates the total information technolagy
teduce the expenses. o/ TOLL FREE 1-800-382-0725

Different business software {accounting software, inventory tracking software)jshould integrate. Breoues marmaton

<!-— Header --»

<div id="accounting-software-header":>
<table width="950" height="115%" border="0" cellpadding="0"|cellspacing="0" class="accounting-sq
<Lr>

<td class="accounting-software-headerborder"” width="11%">&nbsp; </ td>
<td class="accounting-software-headerborder"” width="70f4" valign="middle">
<hl align="1left">Business Software Tips<s/hlz</ td>
<td class="accounting-software-headerborder” width="19§"> <div align="Tleft"><a href="http:

gt =TT T T> <d NPEel= TLLp: 7 wew. BV e Os Lo o twerseasias_com'' >
<img src=“accounting_saftware_imagesﬁEverestSthware_WDgf;EEfT:EIE)”PDWEPEd By Ewverest Softwy
-
</tahlex
< dive
<l-— end of header --»
<l-- Footer --»> <div id="accounting-software-footer"s><tabhle width="100%" border="0" cellpadding="
<td align="Teft" nowrap><p>&Copy; 2006 Everest Software, Inc. All Rights Reserved. </ps</td
<td align="right" anrap><p>&nEsp;<!——generated by SearchForecast Inc. <a href="http:/ www.
<!-— End of Footer --»
< dive
< dive
< hody>
<Xhtm¥>

As can be seen in the above example of http://www.businessmanagementsoftwaretips.com, which has a
PageRank of 5, where the Everest Software logo image is at the top right of every page but appears as one of the
last items in the page source code. Moving non indexable content below the main text by the use of absolute
positioning can greatly increase search engine keyword density and page rank.

This ensures that the first content block to load and the first content encountered by crawlers is the main body
text, which has been optimized with keyword phrases and keyword density methodologies.

SearchForecast suggest clients consider the following page loading sequence from the Search Engine
Optimization perspective, ensuring that optimized text is placed higher up the page than navigation and graphical
images.

To illustrate the order in which the content blocks should be loaded into the source code of the web browser when
an Internet user requests a Stella Resorts Group webpage, the diagram below has been prepared.

Whilst we understand that Stella Resorts Group is currently using style sheets, they are not being maximized for
search engine optimization. By ensuring that the following content blocks are loaded into the source code of the
page from 1 to 4, this will ensure that high audience keywords will be read first by the search engine crawlers and
spiders.
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As detailed below, the following loading sequence could be used for search engine optimization best practice by
the Stella Resorts Group.
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The Absolute Positioning Technique

SearchForecast acknowledges the current use of style sheets within client website yet suggest that management
consider the [@rderCin which the certain [Gontent blocksCappear in the source code. It is well understood that cross
browser programming remains a challenge to this day which can also restrict the extreme use of positioning.

SearchForecast suggest that clients move the main content up to the very top of the source code.

This search engine optimization technique called @bsolute positioning[to avoid search engine crawlers visiting
the website but not indexing the low positioned content.

Absolute positioning will allow clients to write pages in the order required to maximize the likelihood of search
engines spiders crawling the source code and to provide control over the order of content elements appearing in
the visitor(sS browser when accessing the various sections of the client website.
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Absolute positioning is done through the use of <DIV> tags and classes inside the Cascading Style Sheets files.
The blocks are given sizes (through width and height) and are placed at either a set distance from the top left
hand corner of the page or a parent <DIV> tag which contains all the visual elements of the page. Absolute
positioning can still be done in pages that have their content in the middle of the page rather than resting on the
left hand side of the browser.

Benefits of Style Sheets to control Content Positioning

The use of Cascading Style Sheets to control absolute positioning has the following benefits:
€ Smaller file sizes and faster page loads
€ Asingle style sheet can control 100[S of pages across the client website
€ Finer control over your page layouts
€ Improved Keyword density advantages.

An advantage of using style sheets to control positioning is that this technique has no effect on the graphic user
interface or how the viewer sees content in their browser.
For further information, contact:

Marc Phillips
Email: marc.phillips@searchforecast.com

Richard Andrus

Email: richard.andrus @searchforecast.com
Telephone: 925.465.1221

Cell: 925.858.5663

Disclaimer

This report is provided for your general assistance and information only. SearchForecast does not make any
representations or warranties (express or implied) as to the accuracy or currency of the information contained in
the materials nor does it accept liability whatsoever for any reliance placed on this material, including any liability
in negligence for reliance on any information in these materials or any products, services or information which
may be provided by the companies and organizations referred to.
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