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Google are now including “locations” in the URL section of their results pages to assist users 
identify the location of the website and avoid confusion for users when they are searching for 
terms with a geographical keyword.

As the screen capture below shows, the term "Capital City Boxing." when searched on in 
Canada will return results that are from Canada. Google assumes you meant nearby or boxing 
clubs within Canada.

As a webmaster, you can control how this feature works by adjusting your Geographic 
Targeting settings. Log in to Google Webmaster Tools and choose Site configuration > 
Settings > Geographic Target. From here you can associate a particular country/region 
with your site. These settings will determine the name that appears as a region tag. 
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Region tags improve search results by providing valuable information about website 
location right in the green URL line. 

For further information, contact:
    

   Richard Andrus, VP Client Services
   San Francisco, USA
   Email: richard.andrus@searchforecast.com 
   Telephone: 925.858.5663
 

Tania Johnston
Regional Manager
Sydney, Australia
Telephone: +61 0407 078 537
Email: tania.johnston@searchforecast.com 

Disclaimer
This  report is provided for your general assistance and information only. SearchForecast does 
not make any representations or warranties (express or implied) as to the accuracy or currency 
of the information contained in the materials nor does it accept liability whatsoever for any 
reliance placed on this material, including any liability in negligence for reliance on any 
information in these materials  or any products, services  or information which may be provided 
by the companies and organizations referred to. 
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